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Abstract

Studies on the interconnection between the legacy of socialism, individual attitudes, and
entrepreneurship have increased considerably and have formed a new, dynamic, and rapidly growing field
of research. However, the field remains largely unorganized and conflicting, making it challenging to take
stock of the literature systematically. Our review explores the key trends, patterns, and internal
knowledge structure of this emerging research stream. An innovative methodological approach that
combines three bibliometric techniques (citation analysis, co-citation analysis, and co-occurrence
analysis) and qualitative content analysis is applied. We identify the evolution, the most impactful
journals, research, authors, and research contexts in the field. We also indicate the emergence of several
academic conversations within the research stream and the critical arguments expressed in them.

Research gaps and an agenda for further research are then discussed.
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Toém tit

Nhitng nghién ctru vé mdi lién hé giita di san cta chii nghia xa hoi cii, thai d6 ca nhan va hoat
dong khoi nghiép da ting 1én dang ké va da hinh thanh mot linh vuc nghién ctru méi, ning dong va dang
phat trién nhanh chéng. Tuy nhién, linh vuc nghién ctru nay phan 1én van con nhiing két luan mau thuan,
khién viéc phan tich tai liéu mot cach co hé thong 1a mot thach thirc. Nghién ctru phan tich tong quan 1y
thuyét hé théng kham phda cac xu huéng, dic trung va cdu trac chinh bén trong cua linh vuc nghién ctru
méi ndi ndy. Mot cach tiép can phuong phap luan ddi mai két hop ba ky thuat sinh tric hoc (phén tich
trich dan, phan tich dong trich dan va phan tich ddng xut hién) va phan tich ndi dung dinh tinh dugc ap
dung. Nghién ciru xac dinh sy phat trién, nhitng tap chi, nghién ciru, tic gia va bdi canh nghién ciru c6
anh hudng ndi bac nhat trong linh vuc nay. Tir d6, nghién ciru xac dinh nhirng khoang tréng trong nghién

clru va dé xuit nhirg hudéng nghién ctru trong twong lai.

Tir khéa: Phuong phép tric lugng khoa hoc; hoat dong khoi nghiép; thai do ca nhan; di san
xa hdi chu nghia cii; phén tich thong ké 1y thuyét hé thong
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Abstract

The COVID-19 pandemic has heavily affected the tourism industry in
Vietnam in general and in Quang Nam in particular. The tourism industry has
restarted from the end of 2021 with the COVID-19 vaccination campaign of
the Vietnamese Government. This study explores the effects of the COVID-19
epidemic on the tourist behavior of travelers. Primary data collected from 254
respondents participating in online surveys has been used to estimate the impacts
of the COVID-19 pandemic on domestic consumer behavior in Quang Nam
province. The results indicate that the intention of domestic tourists to travel to
Quang Nam province has changed. Domestic tourists are especially interested in
hygiene and safety while travelling. In the "new normal” period, they are more
interested in eco-friendly tourism, health tourism, and green and private space.
Based on the findings, this study also recommends some implications for
policymakers and tourism businesses in developing tourism.
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